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Loge

The Kun Lun logo unites three iconic symbols:

Crane — A red-crowned crane representing
timeless grace, |ongevi‘ry, and celestial
elegance.

Peach of Immortality — A mythological fruit
symbo|izing eternal life and divine b|essings.
Kun Lun Mountains — A sacred landscape
where heaven meets earth, evoking mythical
origin and celestial spirit.




Legoniark

This is our core |ogomork — the primary emblem
that visually represents the Kun Lun brand.




Fuvll Loge A

A harmonious blend of the logomark and a
traditional Chinese seal, this variant emphosizes

cultural authenticity and heri’roge.
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Fvll Loge B

Ken len

A vertical composition pairing the logomark with
the 'Kun Lun” wordmark — our secondary logo

designed for flexible opp|ico+ions.
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Lege Clear Space

Maintain a clear elele= of at least the heighT
of the letter "K" around the logo. This ensures
opﬂmo| visibi|i’ry and brand distinction in both
horizontal and vertical formats.
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Loge Mivinww Gizes

To preserve |egibi|i’ry, the |ogo must not appear
smaller than:

Print: 15 mm
Digital: 42.5 pixels

Avoid using the logo below these thresholds to
ensure c|ori’ry and brand intfegrity.
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15mm/42.5px

Kewt ben

10.5mm/30px
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Loge Misvse

Our |ogomorl< reflects our iden‘rify. While it offers
Hexibih‘ry when used alone, strict attention must
be poid when combined with the wordmark.
Always follow brand guidelines to avoid

distortions or misrepresentations.
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BURGUNDY

R:118 G:22 B:27

C:50 M:100 Y:100 K:30
76161B

Celer

Color reinforces brand unity and emotional
resonance. Consistent use of the Kun Lun

po|e’r’re s’rreng’rhens recognition:

«  Primary: Royal Gold, Burgundy SANGRIA

R:85 G:40 B:38
C:60 M:85 Y:80 K:45
552826

+  Secondary: Sangria, Imperial Blue, Black,

and White

Each tone is curated to reflect elegance and
cultural depth.

BLACK WHITE IMPERIAL BLUE
R:0 G:0B:0 R: 255 G: 255 B:255 R:20 G:30B:62
C:93 M:88 Y:89 K:80 C:0 M:0 Y:0 K:0 C:100 M:100Y: 60 K: 34

000000 FFFFFF 141E3E 09



Lattern

Traditional Chinese motifs interwoven with the |ogo
form a celestial-inspired illustration, reinforcing

cultural sophisﬂcoﬂon and hormony.







Typegraphy

Our brand typefaces are Kun Lun and
Josefin Sans. Please use these fonts in
accordance with these guide|ines fo ensure

branding consistency.

Headline

Ko Lo
ABCOFLGH I (MNOLKRCESTHIVWNYZ

abedefabigklmneparstvvu/zyz

(12346567890 ¢%5a@?/

Sub Headline

Josefin Sans Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890&% $# @ ?!

Body Copy

Josefin Sans Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
obcdefghinmnopqrsTuvwxyz
12934567890& % $# @ 7!



Typearaphy Usage

Please be consistent with all type sizes and
usage.

Headlines should be big, bo|d, and the

main focus over subhead and body copy.
Headlines should be set in Kun Lun primary
and secondary colors. Please choose the Kun
Lun brand color that ensures optimal legibility.
Do not sco|e, s|<ew, shear or rotate text outside
of recommended guidelines.

Boo|y copy should be no smaller than 8 pt.

A Taste of (nmertality

Lorem ipsum dolor sit amet, consectetuer.

Lorem ipsum dolor sit amet, consectetur odipiscing e|i’r, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut o|iquip ex ed
commodo consequat. Duis aute irure dolor in reprehenderﬁr in vo|up’ro+e
velit esse cillum dolore eu hgia’r nulla pariatur.

Lorem ipsum dolor sit amet, consectetuer.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur.




Ezxamples

The Kun Lun brand is versatile and refined,
lending itself seamlessly to a range of
expressions — from artisanal produc’rs fo
premium experiences. The fo||owing exomp|es
showcase its Odopfobihfy, each rooted in
Chinese aesthetics and crafted detail.
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